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ABSTRACT
Mass media has influenced women’s perception of what constitutes the ideal body
(Andrew, Tiggemann, & Clark, 2015). Previous studies have examined the effect of
celebrity images on women’s perceptions of their bodies (Brown & Tiggemann, 2016).
The current study examined the relationship between the portrayal of female bodies in
media and women’s perceptions of the ideal body. Forty-two female participants over
the age of 18 were recruited from the General Psychology course at Carroll College (14
participants per condition). We hypothesized that after exposure to celebrity images
which portrayed body types in one of the three conditions (thin, average, or curvy),
participants would select an ideal body that more closely aligned with the body type
they were exposed to. The participants completed a Body Assessment Scale (BAS),
Body Image Questionnaire (BIQ), Body Esteem Scale (BES), and Celebrity Worship
Scale. Additionally, participants were instructed to view images that portrayed women
in one of three conditions: thin, average, and curvy. There was a significant difference
in how individuals perceived their body after viewing celebrity images. Specifically,
we found that participants selected a thinner ideal body after viewing any celebrity
images (thin, average, or curvy). There were no significant effects between conditions
in any of the other scales. The lack of significance between conditions may indicate a
desensitization to media.
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BACKGROUND
In research conducted by Brown and Tiggemann (2016) women reported a more
negative perception of their own bodies and a low mood after being presented
with celebrity photos of women.
Research by Sherlock and Wagstaff (2018) showed that increased exposure to
social media can also negatively affect women’s psychological well-being when
measuring factors such as depression, anxiety, self-esteem, and body
dissatisfaction.
Based on previous research findings, we expected to find that after an individual
viewed a celebrity imagee (either thin, average, or curvy), their perception of the
ideal body would shift to more closely reflect the body type portrayed in the
celebrity image.
For our research purposes, the ideal body image for each participant was defined
as the participants’ perception of the ideal female body.
The current study is important because it studied whether varying media portrayals
of women’s bodies affect women’s perceptions of the ideal body type in
significantly different ways.
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RESULTS
Scores from the various questionnaires were submitted to a one-way ANOVA to
evaluate whether viewing individuals in the “thin” (N=14), “average” (N=14) or
“curvy” (N=14) Instagram posts influenced self-esteem or body image
There were no significant differences between any of the three conditions for the
Body Assessment scale (F(2,39) = 0.910, p=0.411), the Body esteem scale total
sum (F(2,39) =1.474, p=0.242), the body esteem ideal body scale (F(2,39) = 0.121,
p=0.886), the celebrity worship scale (F(2,39) = 0.81, p=0.923), the body image
total sum (F(2,39) = 0.261, p=0.772), Body image question score on avoidance
tendencies (F(2,39) = 0.422, p=0.659), or body image score on comparison
tendencies (F(2,39) = 0.022, p=0.978)
Scores for both the body assessment and body esteem scale were converted to
percentages (since the two scales had different values)
Paired samples test revealed that participants had higher percentage on the body
esteem scale compared to the body assessment scale (t(41) = -5.416, p<0.001)
However, there was no significant difference in body esteem percentage and body
assessment percentage between the three conditions (F(2,39) = 0.345, p=0.710)
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METHODS
Participants:
● 42 female students over the age of 18 enrolled in General Psychology at Carroll
College with 14 participants in each condition
Materials:
● Body Assessment Scale (BAS): scores were converted to percentages
● Body Image Questionnaire (BIQ)
● Body Esteem Scale (BES): scores were converted to percentages
● Celebrity Worship (CW)
Pilot:
● Photos were piloted before use in the experiment. Another group of students
evaluated 18 unique photos (six photos in each condition). Participants rated the
photos on likability and attractiveness. The experimental images selected for each
condition were the three photos with the lowest ratings (indicating the least strong
opinions of the celebrities).
Procedure:
● Participants completed the BAS followed by the BIQ. Participants were then
exposed to 3 celebrity images from their assigned condition (thin, average, curvy).
Participants then finished by completing the BES, CW, and were debriefed.
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CONCLUSIONS
Our significant result was the change in perception of the ideal body from the BES
(completed before exposure to celebrity images) to the BAS (completed after
exposure to celebrity images) in which participants across all conditions reported a
thinner ideal body after exposure to celebrity images.
These findings are consistent with those of Brown and Tiggeman (2016) which
demonstrated that attractive images of women have a negative influence on other
women’s mood and body image. Specifically, women reported a more negative
perception of their own bodies and a low mood when presented with celebrity
photos
There were no significant differences between the conditions, this suggests that
individuals may have become desensitized to celebrity images as this change was
demonstrated by participants across all conditions despite the different body types
portrayed in the celebrity. This could be due to our repeated and excessive
exposure to celebrity images through social media and television.
Due to the lack of a control condition (which could compare the effects of no
exposure to the female body on the participants’ perceptions of the ideal), no
conclusions can be drawn regarding the effect of celebrity images (regardless of
body type) on the female perception of the ideal body.

